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AITTA.  APXITEKT@V  Mnxavikog EMIT  (ABrva), MSc oTtov  ‘TIoAeoSOUIKO KAl
Xwpotafiko Ixedlaouo’ (London School of Economics and Political Science: LSE),
Ph.D. ‘TloAeobopia kal XwpoTta&ia’ (LSE).

ATTO 1O 2013 ¢eival Kabnyntng ‘MoAeodopiag kal EAebBepov Xpovou' oTto Tunua
Mnxavikov Xwpotaliag, MNMoAeodouiag kal Mepipepeiakng Avarmtuoéng (TMXMMA,
otrou &16aokel ammod 1o 1997) kal amd 1o 2003 eival AlebBuvTng Tov EpyaocTnpiov
TovpIoTIKOL Ixediaouoy, Epevvag kai MoAmkng (E.TOY.L.E.M.). Emiong ammo 1o 2014
gival AlcDBLVTAG TOL AlIQTUNUATIKOL (Ye TO Tunua OlKkovouKwY EmoTnuayv)
MeTaTTuxiakol  MpoypAUPaATOG  «XIXeSIAouOG  Kal  AvarmTtuén TovpiouoL  Kal
MoAImouoLy (ZATM). MeTad 2016 kal 2018 AnTav mpoedpog Tov TMXIMA. Mopiv armo
170 TMXMMA NATav EMOTNUOVIKOG XLVEPYATNG OTO EBVIKO Kévipo KolvviKov
EpeLvav WG pEAOG TOL IVOTITOLTOL ACTIKAG KAl AypoTIKAG KolvavioAoyiag.

Ynpeée Akabnuaikog Emokémtng 1o 2008 oto Mavemotnuio Hafen City 1oL
AupRovpyou kal To 2005 oto London School of Economics and Political Science
ToL MavemoTtnuiov ToL Aovdivou. H gpevvnTikA TOL epmepia TTEQIAAPPAVEL:
HUAPKETIVYK TOTTOL KAl TTOAEWV - UAPKETIVYK TTOAITIOUOV KAl JOLOEIY — ABANTIOUOG
oTnV TOAN - ACTIKA avayévvnon - TTAPKA KAl TTONTIOUOG - ACTIKO TTPACIVO -
TTONITIOTIKA KANPOVOUIA - CUUPETOXIKOG OXESIAOUOC - BAANGCTIa TTAPKA - PICCIUOG
TOLPIOTIKOG OXeSIACPOG - OTPATNYIKOG KAl OAOKANPWUEVOG OXeSIAOUOS KAl
avamnTuén - MoAITIoTIKEG MpwTeLOLOES TNG ELPWTING — SNUIOLEYIKOTNTA KAl TOTTIO -
ABva - §e0TEPN KATOIKIA.

O1 5NuocIELOEIG TOL OTA AYYAIKA ETTIKEVTOWVOVTAI OTO UAPKETIVYK TNG TTOANG, OTOV
TTONITIOTIKO KAl XPOVIKO OXeSIAOUO OTIG TTOAEIC KAl TO OXeSIACUO TOL TOLPICUOU.
Eival uéAoG TNG ZLVTAKTIKAG EmMTPOTIAG ToL SiEBvoug TTepIodikol ‘Transactions of
the Association of European Schools of Planning’, Tou eAANVIKOL TTEPIOSIKOV
‘Acixwpog: Keipeva MoAeodouiag, Xwpotafiag kar AvamTtuéng', kal PéNoG TNG
YOUPOLAELTIKAG EmTpOoTNG TNG Exkdoong tou &iEBvolg mepiodikoL ‘Tourismos’,
KABwG Kal KPITNG o¢ Siapopa Siebvn TepIodika. INUepa SISACKEN TA PETATITLUXIAKG
uabnuaTta: Marketing, Branding kai Alaxeipion Totrov,

EiSika Teyovota kal Totkn AvATTugn, ApacTneiotnTe EAeLBepoL Xpdvou Kal
ACTIKA Avayévvnon, @ewpieg TovplopoL Kal MoAITIoUoL, EVAANAKTIKEG Kal EISIKEG
Mop@ég TouvpiopoL. AISACKEN ETTIONG TA TTEOTITLUXIOKA PABAUATA: IXeSIACUOG
TovpiouoL Kal EAevBepoL XpoOvov, OewpieC IxXeSlAoUoL, AOCTIKA AvATIACON,
Avayévvnon kal AvamTuén, MapkeTivyk TotTou, Ixedlaouog kal Alaxeipion Eidikov
FeyovoTwv. EmMmmpooBeTa éxel Scoel SIAAEEEIC OE POITNTEG EEVAOV TTAVETTIOTNUIWV.



